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“Belgium Start-Ups: More To Offer Than Waftles And Beer”

- THE WALL STREET JOURNAL, 2009
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Informal meetings with local startups
Get together with the local Belgian crowd

Attend pitch event to promote our startups
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First chat with Sebastien de Halleux, founder Playfish (May 2009)
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Posing with Mark Zuckerberg @ Facebook HQ (May 2010)
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Chat and demos with Robert Scoble (May 2011)
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Laurent Eschenauer pitching Storytlr @ SF Newtech (May 2009)
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o000 Storify acquired by Livefyre (with images, tweets) - storify - Storify

[ ~ - ) laj lL-"J [EJ @ [6] | + | €Y storify.com

€9 Storify

€9 Storify by Storify 9 days ago

Storify acquired by Livefyre

The Storify product and team have joined Livefyre to enhance both services’
offerings.

€9 Storify ., iver

Storify acquired by Livefyre

* STORIFY +

b

D

We're thrilled to announce we're starting a new chapter in the Storify story. We've
been acquired by Livefyre and are joining forces to create the world's leading social
curation company.

Powering Social Everywhere

Fluke 48k W Follow @stority 109K followers Report Abuse Plans Guided tour About

Blog

i Create Story

storify

Storify

n tlg

Making the web tell a story. Sorting through the noise
to find the voices online that matter. Co-founded by

@burtherman and @xdamman

Global

http://storify.com

172

Total views

storify.com
scoop.it
poynter.org
mediabistro.com
clasesdeperiodismo.com
linkiesta.it
blogs.canoe.ca
RSS

m.linkiesta.it
cloud feedly.com
myweb20.it

other

More from storify

26

Twitter Headlines now support Storify
content
STORIFY

Jobs Tools APl Terms
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Frontback - You, and what you see.

~nN Frontbac 2 Available on the
R4 ou and what you see ‘ @& App Store
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High volume social customer engagement and crisis management - TwitSpark: The next social CRM! -

¢ | Readec || O]

< TwitSpark” | Home | Acoutus ] procuct | oios ] mecemetcnll

High-Volume Customer Service
over Social Media

Efficiently engage with not some, but all of your social customers
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TwitSpark is the next step in social customer engagement!

High volume engagement isn't for the faint of heart, and most couldn't do it. Until now.

High volume Crisis Automated Schedule a
capabilities management workFlow live demo!
Respond to literally thousands of Setup alerts and proactively Prioritize and filter important
messages and tweets in record prepare for Social Media messages, and automatically
time. Blunders. route them to the correct agent

Nh1 soe\dl MAYIL&HM fals at customer serviee

Social customer service is the achilles heel of online marketing. \
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000 Knowledge Plaza acquires HyperWeek, Swiss social publishing platform — The Knowledge Tour "
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HyperWeek
joins

Knowledge Plaza

RAPHAEL BRINER

KNOWLEDGE PLAZA, THE PIONEERING ENTERPRISE SOCIAL NETWORK DEDICATED TO
SOCIAL KNOWLEDGE MANAGEMENT, ALREADY WELL-ESTABLISHED IN FRANCE AND BELGIUM
IS EXPANDING ITS MARKETS BY ACQUIRING THE SWISS COMPANY HYPERWEEK.

THE SWISS MARKET: AMARKET FULL OF POTENTIAL ABOUT KNOWLEDGE P

Already well-established in France and Belgium, Knowledge Plaza's integration of Hyperweek, opens the
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TweetWall Pro - All testimonials

Login

INDUSTRY  FEATURES  FAQ  TESTIMONIALS ABOUTUS  BLOG

e Our client
= Australian Open - We Are Social/Kia o

( "  THe CHICAGO COUNCIL

ON GLOSAL ATTAIRS

January 30, 2013 : During the Australian Open, the

— matches were relay broadcasted on the Federation Square, a

‘- place in Melbourne. For the finals, the company We Are o
Social and the car brand Kia decided to get a TweetWall on
the same screen. Kate, in charge of the project at We Are

Social, shares her opinion about that experience. Watch the B l;l:lEElLE.
video!
B | 0] [ mwet] (0 Read More ﬁ MOBILE.
. . . . N
= The Chicago Council on Global Affairs - Global Agriculture and Food=— L

Security Symposium with President Obama

Q THE CHICAGO COUNCH June 14, 2012 : The Chicago Council on Global Affairs =

- wanted to hear from everyone, whether in the room or not. M’C’OSO”
As a result, they decided to install a Twitter Wall in
Washington. Samantha Skinner, head of marketing and
communications, tells us more. ’ Edeiman

B0 5] et (0 Read More

NOKIA

= Mobile Asia Congress 20! (ﬁa
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